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About Tatto Media

Tatto Media is a leadingerformanceadvertising network focused on utilizing technology to
produce immediate results. Tatto Media enables advertisers to target their specific audience
with exact accuracy, by partnering with thousands of premium publishers and analyzing billions
of anonymous behavioral data points. With proven next genergtieriormanceand creative
optimization technologies, Tatto Media is becoming a technology staple within the ad network
industry.

Ranked 3rd by comScore for worldwide rea8hdust 2009), &tto Media is on track to
become the largest advertising network, alreadgching more than 50 percenf the Internet.
Tatto Media is more than just another advertising network; we're introducing the next
generation ofperformance advertisingechnologies that will meet and exceed our customers'
most challenging needs.

Lin Miao is the CEO and-tmunder of Tatto Media, along with his business partners Lee Brown,
CTO, and Lucas Brown, COO. The three launched the company in 2005 in Boston, MA and have
since hirednearly 100employees to staff offices in Boston, Los Angeles and Seattle. In 2007,
Andrew Bachman was brought on as the VP of Global Sales and has since led the company to
annual revenues exceeding $100 million.

Today, housandsrelyon Tatto IRA | Q& a2 LKA &aGAOFGSR aeaasSvya | yF
of targeted impressions monthly. From its proprietary technologies and intelligent solutions, to
unparalleled support, Tatto Media continues to provide a unique and intelligent approach to

online advertising.
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Executive Summary

In February 2010, Tatto Media conducted an online survey of more 2i@0affiliates.
Approximately 74% of our respondents have been affiliates f8yg&arsThe purpose of this
survey was to compile data amoasing a networkpopular offers where to promoteand the
overall industry outlook. To respect the privacy of our affiliates, all quoted responses remain
anonymous.

Key Takeaways

T

Nearly 68% of affiliates were promoting or62lifferent networks, whil@pproximately
22% were promoting on-I5 different networks. Only 2% of respondents promoted on
36 or more.

We asked our respondents how they typically find out about new affiliate programs and
the majority, 52%, found out through other affiliates.
o Other popular methods were through blogs, message boards and newsletters.

A staggering 93% of respondents said that commission payouts had an effect on
whether or not they would promote an offer.
o Furthermore, 84% said that the payout terms of an affiliate network effected
who they would promote with.

Respondents were also asked which factors are most important when choosing a
network, and offer selection came in on top at 23%.

Currently, affilides prefer promoting health/diet offers over others.

Affiliates are still very much relying on search engines and social networks to promote
their offers, with 38% of respondents choosing search engines and 27% choosing social
networks.

60% of respondats believe that affiliate marketingelated tradeshows and conferences
are valuable to their business, with the majority, 55%, stating that Affiliate Summit is the
most valuable.

Many affiliates read various industry blogs for information, but nea2Bt4aid
ShoeMoney was the blog they read most. NickyCakes was also popular at 35%.
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Survey Findings and Analysis

Networks

How many affiliate networks do you currently promote your offers on?

80% -
70% -
60% -
50% -
40% -
30% -
20% -

10% -

0% -

1 2-6 7-15 16-25 26-35 36+

Tobegin our researchnd get an idea of the type of affiliate we were surveying, we wanted to
know approximately on how many networks our respondents were currently promoting their
offers. An overwhelming 68% of our respondents were promoting their offers-6rd2ferent
networks, while approximately 22% were promoting oii¥ different networks.
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From there, the majority of our respondents, 52%, said they found out about new affiliate
programs from other affiliates. It is surprising that affiliates continueetp on their peers
more than any other method considering the abundance of information available via the
Internet. It proves that affiliates put a lot of trust in people they know initiaustry, rather
than relying oranonymous information.

How do you usually find out about new affiliate programs?
60% -
50% -
40% -
30% -
20% -

10% -

0% -

However, we did find that the nexivo biggest sourceof information on new affiliate
networksand their offerswere blogs and message boards hosted by trusted, fellow affiliates.

In our openrended response, affiliates also trusted sites specifically dedicated to comparing the
top affiliate and CPA networks. Siwuch agfferVaultand AffBuzzare seemingly helpful for
affiliates looking for the latest news and information from popular affiliate networks.

A similar question asked respondents where they typically look for industry
news/advice/current events, to which we fourdquite differentresponse.
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Where do you typically find industry
news/advice/current events?

H Blogs
Conferences and Trade Sho
59% m Online Newsletters
m Other Affiliates
u Trade Magazines
m Other

It was found that the majority of respondents (59%) look to industry blogs first and foremost
F2NJ OKSANI AYF2NXYIGAZ2Y O LG o1& AyiaSNBaday3
FFFAELALFG0Saés YSI yA @i dvikpgedrs aNdesienJopipeBofsifor f 2 2 |
business advice.

In the openended responses, many affiliates said that it was hard for them to choose just one
category for this answer, since their information tends to come from multiple online sources.
We abo found that a large number of affiliates look on forums for information, including PPC
Coach, WickedFire and PPC.biz.

Additionally, espondents notec few key industry leaders to whom they look toward for the
most important, relevant and timely inforation. Topping the list was Jonathan Volk @mdit
Mehta, along with Shoemoney.com, as the most influential leaders in the industry.
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Do commission payout numbers have an effect on whether or not you
decide to promote an offer?

mYes mNo

Although we had a pretty good idea of what the response would be like on the above question,
we wanted to see just how many were concerned with payout numbers. An overwhelming 93%
of respondents said that commission payouts did have an effect on whethestdahey

decided to promote an offer. This is not surprising considering that this is how they make their
money.

| 26 SOSNE GKSNBE INBE 20KSNJ FI OG2N&E GKIFd RSGSNYA
could includerelationships with managers, mge and number of offers and retine detailed
reporting.
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Do the payment terms of various networks effect who you promote with?

mYesmNO

There was no doubt that payment terman absolutely effect who an affiliate chooses to
promote with. Anyone itheir right mind would want to get paid more often than not. But just
K2g YdzOK R2Sa | ySGg2N]l Qa LI eyYSyid GSNya STFSO

As seen in the above chart, nearly 83% of respondents said payment terms do have an effect on
their decision on which netwés to promote. Meaning, respondents see getting paid more

often than not as a major factor, but not nearly as important as our previous finding. While 83%
responded yes to payment terms, an overwhelming 93% responded yes to commission payout
numbers. Itcan be concluded that the actual payout itself is more important than how often

an affiliate is getting paid.
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When choosing an affiliate network, the most important factor is:

m Payout amount
15%
Payment terms
m Communication with manager
® Interface
m Offer selection

m Other

When only allowed one choice for a similar question, we found that payment terms and
payouts were actually not as important as originally thought. When presented with the
guestion of the absolute most important factor when choosing an affiliate netwogtamote
their offers, the majority of affiliates responded with offer selection at 23%. Almost tied for
first was communication with manager at 22%.

It is surprising that more respondents felt communication with their network manager was a
more important factor than actual payout amounts. This could be because many affiliates are
new to the business and look toward their affiliate managers for advice and reeonfetions.

A recent article ifFeedFront Magazinkey Bryn Youngblut discusses how there are a lot of

A

FFFAEAFGS YIFEYylF3ISNB K2 | NBYyQld FFYATAIFIN Syz2dzaK
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When first starting out in the affiliate marketing industry, it is important to be able to trust your
affiliate manager, otherwise it can lead to a loss in revenue. Seeing that the majority of our
respondents have only been affiliates foB{see below chart), it is not surprising that they
continue to rely on their network managers for support and advice.

| have been an affiliate for:

80.0% -

74.0%

70.0% -

60.0% -

50.0% -

40.0% -

30.0% -

20.0% -

10.0% -

1-3 years 4-6 years 7-10 years 10+ years
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Which offer type do you prefer to promote most?
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In aneffort to evaluate how the industry has shifted from a year ago, we asked a similar
guestion from our last survey to find out which types of offers our affiliates preferred to
promote most. Not surprisingly, both years proved that health/diet/beauty rsfigere the

most popular of the bunch. What was surprising was that email submits/surveys took over the
second most popular spot, as dating offers Ipaeviously held this position.

When asked which other offers affiliates preferred to promote, the arswvere varied and

scattered. A few responses stated social network lead gen and others stated online gambling.
h@SNIftf> GKSNBE 6SNBYyQli lye 20KSNJ YIFI22N OFGdS3z
remains the most popular.
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What affiliate tracking software do you trust the most?

m Direct Track
LinkTrust

m HasOffers

i Hitpath

m Other

All affiliates use some form of tracking software in ordesée the revenue they are making
and understand how their offer is playing out day to day. When asked which software our
affiliates trust the most, there was a very close tie for the top spangtime veteran
DirectTrackvas the most trusted &27%, howevemewly developedHasOffersvas positioned
well at25%.

In the openended response, we found that many affiliates trusted their own custom software
rather than relying on a thirgbarty.
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How do you most often prefer to promote your offers?

|—6%

27%

m Social Networks
Search Engine:
E Email marketing
1% m Newsletters

m Display

m Other

10%

\ 38%

On top of relevance, location is an important factor for affilidteskingto place their offers.
Search Engines are the most preferred channel to promote offers, as 38% of our affiliates
indicated itas their top choice. Social Networks are not far behind as a popular choice, with
27% who chose to run their offers through highffic sources such dsacebooland MySpace

Rourding the bottom of the preference list are Newsletters anch&l Marketingchannels; it
can be foreseen that these channels have become less popular in promoting offers since
viewers have become highly immune and familiar to these dated methods.
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Do you find affiliate marketing related tradeshows/conferences valuable?

70.0%
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40.0%
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20.0%

10.0%
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The majority, 60%, agrabhat tradeshows andanferences related to affiliate marketing are

beneficial to theitbusiness. Although 60% is not an overwhelming responsendtable that

GKS @l ftdzS¢ 2yS 3IASGa G ' GNFIRSaK2ekO2yFSNByYyO
experience of the individual affiliate. Such expositions are organized to offer a collective wealth

of information for new and veteran affiliates, andstworth attending and/or exhibiting.
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Select which tradeshows/conferences angost valuable to your business

Other (please specify)
Social Networking Conference
SES
SMX
PubCon
LeadsCon
Internet Retail
iDate
Affiliate Convention
Affiliate Summit

Ad:tech

0% 10% 20% 30% 40% 50% 60%

Tradeshows and conferences offer a closed environrf@npeers of the same industty

present and gather new informatioss wellascontacts.Since there are many that takdace
throughout the year, finding one that fits your business and benefits the bottomline is
important. The top two shows that our affiliates select as the most valuable to their business is
Affiliate Summiand Ad:Tech with about three times more affiliates preferring the prior.

Although both shows are well known and have the ability to attract the best players in the
industryfor attendanceand exhibiing, the focus of Affiliate Summit helps refiite network to
those who matter most to affiliates.
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